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abbreviations, Resources via LMCC & at 
bit.ly/lmcc15a11y

a11y = accessibility

#a11y



The Case for 

Accessibility

“The library has the responsibility 
to provide materials ‘for the 
interest, information, and 
enlightenment of all people of the 
community the library serves.’”

–Services to Persons with Disabilities: An 
Interpretation of the Library Bill of Rights



Library Bill of 

Rights

“All information resources provided 
directly or indirectly by the library, 
regardless of technology, format, or 
method of delivery, should be readily, 
equally and equitably accessible to all 
library users.” 
–Services to Persons with Disabilities: An 
Interpretation of the Library Bill of Rights



UN Convention 

on the Rights of 

Persons with 

Disabilities

“To enable persons with disabilities to 
live independently and participate fully 
in all aspects of life, States Parties shall 
take appropriate measures to ensure to 
persons with disabilities access, on an 
equal basis with others… to information 
and communications, including 
information and communications 
technologies and systems.” –UNCRPD



Who are we leaving out?

Å15% - global

Å12.6% - United States

Å11% - U.S. undergraduates

http://oira.ua.edu/factwork/e_factbook/other-student-related-info/students-receiving-disability-and-or-rehabilitation-services
http://oira.ua.edu/factwork/e_factbook/other-student-related-info/students-receiving-disability-and-or-rehabilitation-services


Designing for accessibility benefits everyone



Applicable laws & requirements in the U.S.

ÅIn the United States

ÅAmericans with Disabilities Act 
(ADA)

ÅRehabilitation Act of 1973

ÅSection 504

ÅSection 508



Applicable laws & requirements in higher education

ÅIn higher education

ÅDepartments of Justice & 
Education

ÅDear Colleague (2010)

ÅUniversities charged with 
planning for accessible 
technology tools, services, and 
information

Å“Accessible”

ÅW3C Web Content Accessibility 
Guidelines (WCAG), 2.0 A/AA/AAA



Applicable laws & requirements around the world

ÅWorld laws



Standards and guidelines

ÅMost commonly used:

ÅWCAG 2.0 A/AA/AAA

ÅPerceivable

ÅOperable

ÅUnderstandable

ÅRobust

ÅSection 508



More about POUR

ÅPerceivable

ÅOperable

ÅUnderstandable

ÅRobust





Accessible 

Digital 

Marketing

“Designing and developing your 

website and digital marketing 

materials so that people with 

disabilities can perceive, 

understand, navigate, interact, and 

contribute.” –Marisa Smith



Accessible digital marketing: today’s focus

ÅWeb and document a11y
ÅHeadings and lists

ÅText equivalents for images

ÅColor

ÅHyperlinks

ÅCaptions, transcripts, and 
audio description for 
multimedia

ÅSocial media

ÅEvaluation



Headings and lists

ÅUse headings for content 
structure

ÅUse headings correctly

ÅUse lists correctly



Headings and lists: document example



Headings and lists: web example



Text equivalents: alternative text

ÅAlternative text

ÅContextual descriptions



Text equivalents: document example



Text equivalents: web example (visual editor)



Text equivalents: web example (text editor)

<img src="chrysanthemum.jpg" alt="close-up of orange 
chrysanthemum">



Text equivalents: contextual descriptions

ÅAlternative text

ÅContextual descriptions



Color: conveying meaning

ÅDonõt use color alone to 
convey meaning

ÅProvide sufficient color 
contrast



Designing for color-blindness Images: WebAIM



Designing for color-blindness: another strategy



Color: sufficient contrast

ÅDon’t use color alone to 
convey meaning

ÅProvide sufficient color 
contrast



Color contrast example

Foreground color

HEX 808185

RGB 128.129.133

Background color

HEX B0B0B0

RGB 176.176.176



WebAIM Color Contrast Checker: Color contrast example

http://webaim.org/resources/contrastchecker/?fcolor=808185&bcolor=b0b0b0
http://webaim.org/resources/contrastchecker/?fcolor=808185&bcolor=b0b0b0


Greyscale





Avoiding “click here”

Register here.

To register, complete the online registration 
form.

Fall 2015 Newsletter

Fall 2015 Newsletter (PDF)

More event pictures here.

More event pictures on Instagram @thelibrary



Hyperlinks: link behavior

ÅLink text should provide 
content

ÅDonõt force links to open 
in a new window



Don’t force links to open in a new window

<a href="http://www.thelibrary.com" target="_blank">Visit 
The Library</a>

<a href="http://www.thelibrary.com">Visit The Library</a>

Show online help (opens in new window)

Fundraiser ordering (external site)



Captions, transcripts, and audio description for 
multimedia

ÅProvide captions for all 
video with audio

ÅProvide transcripts for audio 
and video content

ÅProvide audio descriptions 
when necessary



Captions vs. transcripts

Captions Transcript



Audio description
Frozen - Trailer with Audio Description, 

https://youtu.be/O7j4_aP8dWA



YouTube



YouTube: Manage subtitles and closed captions



YouTube: Info and settings



Social media

ÅCommon accessibility issues

ÅLack of headings

ÅPoor color contrast

ÅMissing text equivalents for 
images

ÅInability to resize text

ÅVideos lacking captioning

ÅCAPTCHA



CAPTCHA

ÅMost frequently a problem 
at signup or login



Facebook

ÅMobile version

ÅPhoto captions

ÅVideo captions

ÅFacebook Help > 
Accessibility for People with 
Disabilities

ÅFacebook Accessibility page

https://m.facebook.com/
https://www.facebook.com/accessibility/photos/pb.443376095706121.-2207520000.1445434744./966310600079332/?type=3&theater
https://www.facebook.com/help/www/261764017354370
https://www.facebook.com/help/141636465971794
https://www.facebook.com/accessibility


Twitter

ÅProvide context for links

ÅTry to spell out acronyms

ÅUse camel case for hashtags 
(#LibrariesTransform not 
#librariestransform)

ÅProvide image descriptions
ÅTwitter (Accidentally) Takes Step 

Toward Accessible Images

ÅOther approaches

ÅRecap Twitter chats

http://adrianroselli.com/2015/04/twitter-accidentally-takes-step-toward.html
https://twitter.com/search?q="alt%3D" from:mbfortson&src=typd


Instagram

ÅHow Blind People Use 
Instagram

ÅHow A Blind Person Reads 
Comments on Instagram

ÅImage descriptions

Åpghkids

Åpghkids

Åacuitydesign

Å#CamelCase

https://www.youtube.com/watch?v=P1e7ZCKQfMA
https://www.youtube.com/watch?v=0i1k3srHKAA
https://instagram.com/p/9D-JIyIYNb/
https://instagram.com/p/8dw_Z1oYCA/
https://instagram.com/p/8vO_mminT4/


Accessibility 

Evaluation Tools

Evaluation tools that can be 

used to determine whether or 

not digital content is 

accessible.



Human testing is required

ÅNo automated evaluation 
tool can tell you if your site 
is accessible, or even 
compliant.

ÅHuman testing is always 
necessary.



Strengths

ÅEfficiency

ÅCan catch:

ÅMissing alt text

ÅForm controls without labels

Å(Many) contrast errors



Limitations

ÅPass != accessible

ÅMay give a false sense of 
security

ÅMay inaccurately portray a 
site or app as being fully 
accessible



Limitations: meaningful alt text Image: University of Leicester



WAVE



WebAIM Color Contrast Checker



Microsoft Office Accessibility Checker



Microsoft Office Accessibility Checker: Results

ÅAll objects have alternate 
text (Excel, PowerPoint, 
Word)

ÅTables specify column 
header information (Excel, 
PowerPoint, Word)

ÅAll slides have titles 
(PowerPoint)

ÅLong documents use styles 
to provide structure (Word)



Adobe Acrobat accessibility tools



Let’s create 

accessibility.

“Disability is a phenomenon 

of the experience that occurs 

by the individual intersecting 

with the environment.” 

–Valerie Fletcher



Resources
Via LMCC & at 

bit.ly/lmcc15a11y
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